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The following is an excerpt from the code of ethics available at www.Thermocast.it ,

with particular attention to the parts on anti-corruption and anti-bribery policies.

1.FOREWORD 

The history of THERMOCAST is characterised by constant development, thanks to which today our products are exported all over the world and destined for various industrial sectors. 

The company's growth and success have always been consistent with certain values 

- experience, tradition and solidity; - reliability, reliability and competence; 

- research, technology and innovation; 

- attention to social and cultural issues. 

These values are inspired by clarity and transparency and translate into strict compliance with the law, respect for employees, customers, suppliers and shareholders, fair competition, the utmost attention to quality, safety and environmental protection, and social responsibility towards the community and institutions. 

The Code of Ethics formalises these values: it sets out all the rules of conduct to be followed so that our work can always be carried out in a regular and correct manner. 

The Code of Ethics identifies the company's principles and values, the general obligations of diligence, fairness and loyalty that qualify the performance of work services and the behaviour that employees are required to observe when working in the name and on behalf of the Company. 

I invite you to carefully read the Code of Ethics (available on the website: www.thermocast.it ) and to ensure that the established rules of conduct are constantly applied in all company areas and become an integral part of our daily work. 

Il Presidente 
Paolo Raffaelli 
Gennaio 2018 

2. SCOPE OF APPLICATION AND ADDRESSEES 

The principles and provisions of this Code are binding for the conduct of all collaborators. Collaborators are defined as members of the Board of Directors, employees and all those who, in various capacities, act in the name of or on behalf of and in the interest of THERMOCAST, regardless of the legal status of the relationship

(…)  

3. PROHIBITION OF CORRUPT PRACTIC
Fraudulent practices and conduct, acts of corruption and favouritism are prohibited in professional and business relations. Without prejudice to the provisions of paragraph 6 on Public Administration and Supervisory Bodies, it is forbidden to directly or indirectly offer money, gifts or benefits of any kind, to managers, officers or employees of client or supplier companies or to collaborators, in order to influence them in the performance of their duties and/or gain undue advantage. 

Acts of commercial courtesy are permitted as long as they are of modest value or in any case such as not to compromise the integrity or reputation of one of the parties nor to be able to be interpreted, by an impartial observer, as aimed at acquiring undue and/or improper advantages. 

Collaborators are prohibited from accepting, even on festive occasions, for themselves or for others, gifts or other benefits, with the exception of gifts of modest value and/or attributable to normal, correct relations of courtesy, such as not to compromise the integrity or reputation of one of the parties nor to be able to be interpreted, by an impartial observer, as aimed at acquiring undue and/or improper advantages. 

Anyone who, irrespective of his or her own will, receives gifts or other benefits of non-modest value and in any case in breach of the above provisions, must promptly notify his or her superior in writing.
4. CONFLICT OF INTEREST
Collaborators must ensure that every business decision is taken in the interest of THERMOCAST, in line with the principles of correct corporate and entrepreneurial management. 
By way of example, the following may constitute hypotheses of conflict of interest 
- the existence, overt or covert, direct or indirect, of economic or financial interests of the director, employee or their family members in activities linked to suppliers, customers or competitors; 
- the instrumentalisation of one's position for the realisation of interests or undue advantages for oneself or others, even if only potentially in conflict with those of the Company; 
- the use of information acquired in the performance of work activities of any kind with suppliers, customers, competitors and/or third parties in conflict with the interests of the Company; 
- the acceptance of money or other benefits or favours from natural or legal persons who are or intend to enter into commercial relations with THERMOCAST; 
- the assumption of corporate offices or the performance of work activities of any kind with suppliers, customers, competitors and third parties in general, in contrast with the interests of the Company.
(…)

5. RELATIONS WITH CUSTOMERS
Satisfying customer requirements and establishing constructive relations are primary corporate objectives. 

In the context of customer relations, the addressees of the Code are required to 

- develop and maintain favourable and lasting relations with them, marked by the utmost professionalism, correctness, efficiency, cooperation and courtesy 

- respect the commitments and obligations undertaken; 

- provide accurate, complete, truthful and timely information so as to enable the customer to make an informed decision;

- inform customers of the principles of the Code 

- operate within the framework of the regulations in force and require their punctual compliance; 

- not give gifts or acts of courtesy and hospitality to customers (or possible customers), except to the extent that their modest value does not compromise their integrity and independence, and provided that such types of expenditure are authorised and documented. 

THERMOCAST condemns any behaviour, by anyone, consisting in promising or offering directly or indirectly to customers (or possible customers) gifts and benefits (money, goods, services, favours or other utilities).
(…)

6.
RELATIONS WITH SUPPLIERS AND CONTRACTORS 
The choice of suppliers and contractors for the purchase of goods and services is made by the relevant corporate functions on the basis of criteria that are not exclusively economic, but by carefully assessing, without any discrimination or prejudice and over a significant period of time, characteristics such as technical and organisational capacity, suitability to perform the required activities, respect for the environment and financial soundness. 

In their relations with suppliers, the addressees of this Code are required to 

- establish efficient, transparent and collaborative relations, maintaining an open and frank dialogue in line with the best business practices; 

- obtain the cooperation of suppliers in constantly ensuring the most advantageous relationship between quality, cost and delivery times;
- demand the application of contractually agreed conditions; 

- inform suppliers of the principles of the Code

 - operate within the framework of the regulations in force and demand their punctual compliance; 

- objectively evaluate the performance of suppliers and contractors, highlighting problems and strengths that have emerged in the performance of the work; 

- not give gifts or acts of courtesy and hospitality to suppliers and contractors (or possible suppliers and contractors), except to the extent that the modest value of these does not compromise their integrity and independence, and provided that these types of expenditure are authorised and documented. 
THERMOCAST condemns any behaviour, by whoever, consisting in promising or offering directly or indirectly to suppliers and contractors (or possible such) gifts and benefits (money, goods, services, favours or other utilities).
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